
U.S. Postal Service Recognizes Postal Customer Councils For Exceptional Performance, Achievements in Year 2002
The U.S. Postal Service recognized 13 Postal Customer Councils® -- in six award categories -- for their achievements and innovations in communications, leadership, membership recruitment and program offerings in 2002.  The awards were presented at the National Postal Forum held April 13-15 in New Orleans.

There are more than 250 Postal Customer Councils across the country, comprised of local postal employees and business leaders who meet on a regular basis to strengthen the working relationship between mailers, the Postal Service, and their mutual customers.

Postal Customer Councils share information about new and existing postal products, services, programs, regulations and procedures; facilitate the interchange of ideas among mailers and Postal Service officials; help members and their organizations grow and develop professionally through focused educational programs; and promote cooperation and support between members and others who are dedicated to the quality, growth, prosperity and efficiency of the mailing industry.
The 2002 National PCC Award categories and Postal Customer Councils recognized for their accomplishments in 2002 are:

Best Single PCC Event – Greater New Jersey PCC

Meetings and special events play an important role in providing a stage for customers to educate themselves, as well as to get hands-on experience with new products and services.  The Greater New Jersey PCC, with co-chairs Eugene Rear, Postal Service Northern New Jersey District Manager, and James Lombard of Redi-Mail Direct Marketing, show us all how it’s done.  
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Taking their cue from new technical innovations that are revolutionizing the way mail is processed, the Greater New Jersey PCC, in conjunction with the Business Service Networks of Central and Northern New Jersey, organized a meeting featuring seasoned speakers on such programs as MERLIN and Confirm, and providing hands-on Click-N-Ship demonstrations at multiple computer workstations to exhibit the online shipping label feature of the Postal Service Web site.  The Postal Inspection Service, in observance of National Consumer Protection Week, also was on hand to provide presentations and booth consultations on fraud and identify theft.  

Best Multi-PCC Event – Mobile and Montgomery, Alabama; Acadiana, Greater Baton Rouge and Greater New Orleans, Louisiana; Mississippi Gulf Coast and Jackson Greater Metro Area, Mississippi; and Pensacola, Florida PCCs

With a chosen theme of “Keep Your Mailings Cruisin’,” the 2002 Gulf States Mailers’ EXPO, sponsored by eight Postal Customer Councils representing Mobile and Montgomery, Alabama; Acadiana, Greater Baton Rouge, and Greater New Orleans, Louisiana; Mississippi Gulf Coast and Jackson Greater Metro Area, Mississippi; and Pensacola, Florida, lived up to its billing as the area’s largest and most practical mailers’ conference ever.  The expo, held in Biloxi, Mississippi, spanned the district lines of four states.  
The event’s theme proved more than appropriate since the streets of Biloxi were lined with classic cars at the time, in town as part of a special road show.  For two days, postal representatives, local and national exhibitors, business mailers, and postal equipment and service providers discussed and explored ways to increase mailing efficiency and improve mail service.  While dozens of exhibitors displayed the latest products and services for handling mail, the Postal Service conducted workshops covering a number of important topics – from the Transformation Plan to Business Mail 101.  Considered a win-win event for everyone, the conference successfully provided direct interaction between the Postal Service and business mailers.
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Best Communications Program – Houston PCC

While other methods may enhance the use of mail, the Houston PCC successfully proved that using the mail is still the best way to communicate with its membership and prospective members.  Co-Chairs Michael Gaspard, postmaster of Houston, TX, and Sharon Corriston, of National Mail Advertising, lead an executive board that utilizes several different communication methods in efforts to provide the most up-to-date information to its members.  
Sent to approximately 3,000 organizations and individuals throughout Houston and the surrounding metropolitan area, its newsletter -- “News and Views” -- showcases PCC educational events and activities, provides recipients with up-to-date information on pending postal programs, and highlights the achievements and successes of the membership.

Best Co-Chair Team – Greater Atlanta PCC

Sharing a belief that “Together Each Accomplishes More,” co-chairs of the Greater Atlanta PCC (GAPCC) Jim Conner of Atlanta Casualty/Windsor Auto, and Marjorie M. Brown, postmaster of Atlanta, began the year setting objectives and strategies that focused on four things -- increasing membership, encouraging participation from the general membership on committees, ensuring that educational programs best meet the needs of business mailers, and promoting increased attendance at all PCC events and the National Postal Forum.  Working together, the two chairs’ leadership style promotes open lines of communications within the PCC, and has increased the effectiveness of business handled between meetings via email and telephone.  The impact of their co-leadership has resulted in the growth of GAPCC’s membership from 1,700 to 2,100, and of the PCC’s sponsor membership from 35 to 57 members.  As a result of their success, the co-chairs are often asked to share information about the GAPCC’s structure, planning, and programs to serve as a guide for building PCC programs and membership throughout the Southeast Area.
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MVP Award (Industry) – Michael E. Zoske, Greater Anchorage PCC
Michael E. Zoske, Operations and Sales manager for North Mail Inc., has served and contributed to the success of local Postal Customer Councils for the past 35 years.  Throughout the years, in various PCC positions that range from the first vendor representative in Salt Lake City, UT, to his current position as a chartered member of 
the PCC Executive Board and co-chair of the Anchorage PCC for more than 10 years, his contributions demonstrate a solid commitment to partnership with the Postal Service.  
His tireless advocacy of the PCC’s value to the business community, and his knowledge of Postal Service technology, helped close the sale of a business opportunity involving Priority Mail and a new customer.  In short, Zoske’s support of this partnership brought $465,000 in new revenue to the Alaska District and demonstrates the level of effort and dedication he brings to building the alliance between PCCs and the U.S. Postal Service.
MVP Award (Postal) – Ron Anderson, Greater Portland PCC

Why is Ron Anderson so highly regarded within the Greater Portland PCC?  Because he’s the glue that has kept the PCC together, playing a huge role in planning and implementing events that not only support the PCC, but have earned the respect of everyone he comes into contact with.  Having received numerous awards for outstanding leadership, his work on behalf of the Greater Portland PCC has brought about a significant increase in enthusiasm, attendance, quality of events, and even financial results.  Bottom line – Ron’s “can-do” attitude has proven contagious throughout the PCC and has brought a level of positive change that the PCC finds invaluable in its day-to-day success.
