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ou run a small business. You know direct
mail is a proven and cost-effective way to
help your business grow. You've designed a
new direct mail campaign, making good use of the
S how-to guides and resources available online from
' the Postal Service. You’ve learned all you can. But
you're still not quite sure you’ve got all your ducks
in a row. Wouldn't it be great to meet face to
face with an expert on the subject?

Dntinued on page 2 § .
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Let’s talk. That’s what the Postal
Service’s Business Solutions Center is
all about.

Currently being tested at two
locations in the San Diego, CA, area,
the center provides an opportunity for
business customers to meet with postal
representatives to learn how to grow
their business through the mail. The
focus is on helping customers identify

St. Paul, MN, Mailpiece Design Anaylst Karl Ermisch
explains the dimensions of a postcard at the
Midwest Mailer’s Forum.

and use USPS products and services

forscauring itingand reuining | PoStcard definition s
The center is tailored to meet the

needs of businesses with 25 employ- i n th e tal e Of th e tape

ees or fewer, although larger businesses
are welcome to stop by anytime. Sending a message via direct mail on a postcard is

Customers can get information
on designing a direct mail campaign,
obtaining mail lists, using Click-N-Ship
or PC Postage technology, using
parcel consolidators to save money on

effective. Many sales events, product information
and customer loyalty programs have been success-
ful because of the power of the postcard.

Postal customers like the simplicity of postcards. The

fulfilling orders, obtaining a meter message jumps out and requires no effort on the part of
or a permit for mailing, scheduling the recipient. No letters to open. No unfolding a piece of
pickup services, following mailpiece paper.

design specifications and more.
As more retail customers go online
to www.usps.com or use alternate

However, what a print shop or paper distributor calls
a postcard may not qualify for a postcard mailing rate.

access channels like grocery stores and The answer depends on the dimension of the piece.
ATMs to buy stamps and conduct

C—— . simple transactions, this provides an W Postcards must be a minimum of 3.5 inches by 5

Russ Morehouse, the Business opportunity for USPS to build on its inches.

So'"t'f’“s Center_ rep.resentat_lve at f:ils%(t)lrggrssh 6 T4 Sl U6 M The maximum size is 4.25 inches by 6 inches.

the Midway Station in San Diego, : : : : :

) The newest Business Solutions Cen- M Postcards must also meet thickness requirements,

will help customers explore the ter is scheduled to open in Northern between 0.007 inches and 0.016 inches.

many ways USPS proqucts _and Virginia this spring.

::rr_w:es can help their businesses msl;ldeeed business solutions? Just step Mailers should resist the urge to use all of the real estate

(\[: .

on a postcard. Simplicity works and using all of the white
space not only diminishes that goal, it also could infringe

Direct mail is as easv as 1-2-3 on the area that the automated character readers need.

The lower right hand corner of the postcard should be

Want to go direct? For everything you wanted to kept clear of graphics or any other messaging other
than the mailing label.

If mailers follow the guidelines, their message will be

know about direct mail and a guide to get you
started, go to www.usps.com/directmail. quickly delivered with the greatest impact.
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National ZIP

Code directory:

(0 straight to the source

a copy of the 2004 edition of
Publication 65, National
Five-Digit ZIP Code & Post Office
Directory, can order it online or call
the National Customer Support
Center (NCSC).
Previously, a USPS district coordi-
nator could order copies for customers
and distribute them locally. Now, the

c ustomers who would like to order

NCSC will handle sales of the direc-
tory.

The hardbound edition has been
discontinued. Only softbound editions
are available.

Customers wishing to purchase
a directory should contact the NCSC
at 800-238-3150, or go to www.usps.
com/forms/_pdf/ ps4243.pdf for an
order form. m

Moving? We can help

Americans who will relocate this

year, save yourself some stress and
some money at the same time.
Change your address online using
MoversGuide®Online, available through
www.usps.com, and receive money-
saving offers from

If you're one of the 44 million

several companies
featured at the site,
including JCPenney,

Penske, Storage USA,
Staples and Assurant
Renters Insurance.

A secure site, MoversGuide
Onlineis the fastest and most
accurate way for consumers to
file change-of-address informa-
tion. Once the user completes the change-of-
address information, he or she enters a credit
card number for verification. (There is a nom-
inal $1 fee for this security feature.)

The Web-based change-of-address system
prompts users for important address
information like the address directional (for
example, “NW?” for Northwest), the apartment
or suite number and the ZIP Code. This online

validation of the
change-of-address
information increases
address change accuracy and smoothes the
transition to the new address.

The Postal Service has offered consumers
the convenience and speed of changing their
addresses online since 2001. In addition to
electronically filing change-of-address infor-

Vol.

Riahama-
Montana

UNITED STATES
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mation, consumers are able to order moving
supplies or arrange storage, notify utilities
to shut off or initiate service, sign up for
long-distance phone service, create a
customized

moving check-

list, and obtain

information

about schools

and local services all

0 0 F F from one Internet site.
MoversGuide Online

is made possible through
a strategic alliance between the
Postal Service and Imagitas,
a privately held
government solutions
firm. Other products
generated through
this alliance are the
Mover's Guide (printed USPS change-of-address
materials available in all 38,000 Post Offices)
and 7he Welcome Kit (a moving information
package including the official Change Notifi-
cation Letterfrom the Postal Service). m
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he Postal Service puts the customer first This newest version features the same clear The Chinese-language version — A Cus-
— in any language. Building on the suc-  and concise information as the previous guides.  fomer's Guide to Mailing, DMM 100-C — is
cess of the English and Spanish versions It provides a valuable source of information for ~ available at select Post Offices. m

of A Customer’s Guide to Mailing, the Postal ~ every household and home office, making it

Service has just released a third guide for easier for our Chinese-speaking customers to

Chinese-speaking customers. use our products and services.

A Customer’s Guide
to Mailing ——

Guia para el consumidor
de los servicios postales
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Businesses and Organizations

he Postal Service’s A Guide to Mailing for Businesses and Organizations,
TDMM 200-A, received high praise from judges in the prestigious Society
for Technical Communication awards competition. The guide received
two separate awards. In the competition for Technical Publications, the guide
received an “Excellence Award” in the category of informational materials. In
the competition for Technical Art, the guide received a “Distinguished Award”
for informational material design.
A Guide to Mailing for Businesses and Organizations provides small- to
medium-size volume mailers with mailing options, rules and regulations.
Want to see for yourself what the judges are talking about? A Guide to
Mailing for Businesses and Organizationsis available at Post Offices and online
at www.usps.com. Let it be your guide to mailing success! m

“The designers of the guide succeeded in one of the most difficult
tasks: designing a publication with a lot of information that does not
overwhelm the reader.”

] thought this was a brilliant piece of work. | found it informative,

~— D STATES = = = P
'_}%xnwcsw easy to read, and easy to find information, both within it, and for

Sy references to other places with more information.”
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POSTED

News from and for Postal Customer Councils
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Postal Store...
...for prepaid Priority
Mail envelopes

PRIORITY
MAIL
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www.usps.com

INFO @ USPS

SMALL BUSINESS TOOLS | SHIPPING INFORMATION | BRINGING THE POST

Get new customers. Express Mail, Priority Mail and OFFIGE T0 Y(III
Meet customer demands. package support line. Visit www.usps.com
Around town or around the world. 800-222-1811

www.usps.com QUESTIONS?

PRINTING LABELS ONLINE
We have the answers.
SIMPI-E FORM“LAS Your shipping label is just a

Rates and mailing information.
Use the mail to grow your business. | Click-N-Ship away. ZIP Codes. Post Office location.

Order a Simple Formulas kit. www.usps.com/clicknship Much, much more.
800-THE-USPS, ext. AD4433 800-ASK-USPS




Prefer online convenience?

p
4

Use
Click-N-Ship
Service.

At usps.com/clicknship, you can print a shipping label with or without
postage, then either drop off your package at the Post Office; hand it to
a letter carrier, or call for package collection. Log on for complete details.

UNITED STATES
POSTAL SERVICE.
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Send address corrections and

2003 USPS

I R l subscription requests to:

I ooking for facts about the United States Postal Service? The Annual

Reporthas them. Revenue. Mail volume. Expenses. Productiv-
ity. The size of our delivery network. And more.

2003 was a great year for the Postal Service, which set records in
service productivity, and customer and employee satisfaction. USPS
accomplished transformation breakthroughs by using technology to
improve efficiency, increase customer convenience and enhance prod-
ucts and services.

Want the big picture? Check out the 2003 Annual Report. Read it
on the Web at http://usps.com/history/anrpt03/. m
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