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Interesting visuals can make your brochure more effective.





Remember to put a compelling headline here. Make your customers want to read on!





Many effective brochures have an interesting visual here, as well.











Keep your paragraphs relatively short. 


While brochures do give you the luxury of space to tell prospective customers/clients all about your company and your products, don’t get carried away. One thing to avoid is to jampack your brochure with too much information. And don’t repeat yourself. Your brochure is a chance to sell your products in the absence of a salesperson. Make sure to always tell the prospective customer what you can do for them.


Don’t jump from subject to subject. 


Tell prospective customers about one aspect of your company at a time. For instance, if you’re selling shoes, begin with a background of your company — what makes you qualified to do what you do. Then, you can focus on the workmanship, style and value of your products.


Subheads break up copy and can help introduce another aspect of your company or product. Use them!


If you have product photos, by all means, put them in, along with a caption or callout explaining what they are. If your company has a variety of services, one way to highlight them is to use:


Bullet points for each one


Bullet points draw attention to the services offered and give your brochure some “air” so that it’s not too text-heavy. This makes it more approachable and readable





Put an interesting headline up top. The best brochures have a headline that makes sense with the cover, revealing information relevant to the reader.











Quotations are another powerful method of giving your company or products more credibility. A glowing quote, full of praise, from a satisfied customer can be extremely effective. Quotes can also help break up your copy, so your brochure is easier to read.


A simple, but crucial step is giving your reader a way to contact you. Make sure that your company name, address, phone number and Website address are all prominently located on your brochure. Many companies place this information prominently on the back of the brochure and mention their company name throughout the piece. 


Remember to do your hard sell in the last paragraph. This is your final chance to get your message across to your prospective customers. What do you want them to “take away” about your company? This is your last shot at your customers. Make it count.





Effective brochures have interesting visuals in their spreads.


Some suggestions include product photography, stock photos or illustrations.














